
Bring people to your web site

Important fraud prevention topics:
2-Factor Authentication
ACH & Wire Fraud
Advance Fee Scams
AMT & Debit Card
Apple report fraud
ATM Safety
Bitcoin
Car Security 
Children & Teen Safety 
Cloud
College Student Safety
Computer + Web Browsers
Credit Card Safety
Data Breaches & Theft
Electronic toys
Email 
Fake new and hoaxes
Financial exploitation
Gift / Reward Cards
Grandparent Scam
Healthcare & Drugs
Identity Theft
Instant Messaging
Investment Fraud

Internet of Things
IRS - Tax
Laptop & Tablet
Malware
Military Scams
Mobile Phone (Wallet, Apps, Banking)
Network (Home and business)
Online Dating
Online Banking
Online Shopping
Paper Mail
Password Advice
Phishing (email, angler, social media, web, spear)
Public Wi�
Ransomware
Senior Citizen Elder Fraud
Skimming
Small Business (I.D theft, data breach, email compromise)
Smishing
Social Media 
Tech Support Scams
Telephone
Travel Safety
Victim Assistance (Report, Online Help, Free Tools)
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SEO Bene�ts
Fraud prevention related keywords 
rank high in search analytics. Google 
anticipates over a million monthly 
searches for fraud related terms such 
as spam, phishing, cyber security, 
breach, ransomware, malware and 
password.

Use these sites as a reference to build your content library:
FTC: identitytheft.gov
         consumer.ftc.gov
DHS: dhs.gov/stopthinkconnect-toolkit
FSISAC: fsisac.com
NCSA: staysafeonline.org
FFETF: stopfraud.gov
CFPB: consumer�nance.gov
FCC: fcc.gov
FDIC: fdic.gov
AARP: aarp.org
National Crime Prevention Council: ncpc.org

U.S Treasury: occ.treas.gov
SANS Institute: sans.org
CERT: us-cert.gov
IACFI: iafci.org
OWASP: owasp.org
Info Risk Today: inforisktoday.com
eSecurity Planet: esecurityplanet.com
CSO Online: csoonline.com
Better Business Bureau: bbb.org
The Hacker News: thehackernews.com
Action fraud: actionfraud.police.uk

Insights in Payments: thepaypers.com
SC Media: scmagazine.com
Data Breach Today: databreachtoday.com
Intuit: security.intuit.com
Kaspersky: usblog.kaspersky.com
ZoneAlarm: zonealarm.com/blog
Computer World: computerworld.com
Microsoft: blogs.microsoft.com/microsoftsecure
Dark Reading: darkreading.com
Intuit: security.intuit.com
Security Focus: securityfocus.com

Include more up-to-date fraud safety tips on your web site and blog.  Increase content 
to help small businesses, families, students, seniors and o�er easy to use victim assistance 
resources.  Providing a comprehensive security section will attract and keep visitors 
engaged on your web site and not away on third party sites or searches. 



48 percent of Americans feel their actions to stay safe and secure can have a positive impact on �nancial, economic, and national 
security of the country, indicating Americans are open to making the bridge between their own safety and the nation’s security.

When asked why they don’t always do all the things they can or should do to stay safer online, 28 percent of Americans said they 
simply lacked the information or knowledge, while just 5 percent said they were too busy to take the extra step.

93 percent of Americans believe their online actions can protect not only friends and family but also help to make the Web safer for 
everyone around the world. 

96 percent of Americans feel a personal responsibility to be safer and more secure online. 

90 percent of Americans said they want to learn more about keeping safer on the Internet. 

Get your complete guide at:

Email us:

Learn about our pricing:

Learn more about us:

Phone:

Engage everyone to prevent fraud

efraudprevention.com/guide.htm

info@efraudprevention.com

efraudprevention.com/cost

efraudprevention.com

1-800-606-9623 

Download our complete 20-page 
Better Design Guide.  A step-by-step plan 
to help everyone make less mistakes and 
stay fraud smart. 

Consumers expect more convenience via your web site, 
blog, social media, email & messaging apps. Increasing 
your fraud prevention resources will create more 
engagement and help  you with evolving consumer 
expectations.

People can be the unsung heroes of cyber security if 
you put people-centric thinking at the heart of fraud 
awareness. There is a huge opportunity to engage 
everyone to prevent fraud if organizations work 
closer with their customers, members and community.

 


