
Community Awareness
Standing out in your community
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Your organization would be the community link and administer the free o�ering 
of your consumer education portal.

Reduce the number of victims within your community and in doing so create 
goodwill towards your organization. 

Senior centers and housing providers:  Elder �nancial exploitation has been called the crime 
of the 21st century and deploying e�ective interventions has never been more important.

Non-pro�ts:  By o�ering our services for free to your non-pro�t customers, you're serving the 
greater good in your community.

Chambers of Commerce:  Chambers of Commerce reach a large and diverse group of 
businesses that need be alert.

Small businesses:  Small businesses are now the primary target of cyber criminals.
Business owners, managers and employees need to remain diligence.

Charities:  Charities need to have these resources for free.

Religious institutions:  Reach a large demographic and help them stay safe.

Public schools:  Parents, children and teenagers all need to understand the latest risks with 
technology, social media and identity theft.

Municipal government:  Local police and town related web sites are the �rst place people 
go you learn about fraud and report scams.

Local newspapers and media:  The local news and media reach the most people and are 
extremely e�ective in broadcasting fraud awareness.

Help these organizations within your community:

Reduces fraud within your community

Creates goodwill for your brand

Demonstrates your expertise

Bene�ts for your organization

Helps your marketing and community 
outreach programs

Proves your commitment to fraud prevention

Better overall educated community



Communication & Collaboration

Communicating and reporting fraud incidents is vital for consumer satisfaction and sta� preparedness.  A fraud incident can make or break how 

you are perceived within your community.  Whether the fraud is a phishing scam that targets your corporate image or a skimming device on 

another company’s point-of-sale terminal, it is important to communicate the incidents quickly as the fraud could have an impact on your reputation.

Types of incidents:
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Managing incidents:

A fraud incident does not have to be a 
company breach or network intrusion.

Incidents can include:

How you handle and report an incident will 
determine how people view your organization.

Before:

    Inform people before they realize an incident has occurred.

    Don't wait for consumers to inform you of fraud incident.  

    This can be especially damaging if they post something on 
     social media sites like Facebook before you do.

During:

    Communicate during an incident through a variety 

    of channels that include web site, mobile, blog, facebook 

    and internally via your intranet.

After:
    

    Provide a variety of resources to ensure everyone that you 

    are able to deal with fraud incidents and con�rm that they 

    are resolved quickly.

    Reference your Portal and provide Handouts with more 

     information so that people can learn more about safety.

ACH & Wire Fraud
Advance Fee Scams
AMT & Debit Card
ATM Skimming
Car Breakins 
Credit Card Safety
Data Breaches 
Email Scams
Fake new and hoaxes
Elder Financial Exploitation 
Identity Theft
Malware Attacks
Phishing (email, angler, social media, web, spear)
Public Wi�
Ransomware
Social Media 
Tech Support Scams
Telephone Scams
Travel Scams

Communication: More Bene�ts:
Make it easy for consumers to report fraud to you

Make it easy for your organization to post timely fraud alerts

Provide a list of telephone, email and web sites to report fraud
to both public and private sector organizations

Provide resources to assist with I.D. theft resolution

Provide articles and tips to better explain a fraud alert

Make it easy for employees to report fraud throughout 
your company

A streamlined system reduces sta� workload 

Improves SEO and web tra�c

Visitors stay on your web site 

Increase the value of your services

Increase brand loyalty and create goodwill 

Reputation safeguard that demonstrates expertise 

Reduces your cost from consumer fraud 

Educate small business customers

Increases customer engagement & collaboration

FFIEC, FINRA, FDIC, NCUA and other regulatory support



48 percent of Americans feel their actions to stay safe and secure can have a positive impact on �nancial, economic, and national 
security of the country, indicating Americans are open to making the bridge between their own safety and the nation’s security.

When asked why they don’t always do all the things they can or should do to stay safer online, 28 percent of Americans said they 
simply lacked the information or knowledge, while just 5 percent said they were too busy to take the extra step.

93 percent of Americans believe their online actions can protect not only friends and family but also help to make the Web safer for 
everyone around the world. 

96 percent of Americans feel a personal responsibility to be safer and more secure online. 

90 percent of Americans said they want to learn more about keeping safer on the Internet. 

Get your complete guide at:

Email us:

Learn about our pricing:

Learn more about us:

Phone:

Engage everyone to prevent fraud

efraudprevention.com/guide.htm

info@efraudprevention.com

efraudprevention.com/cost

efraudprevention.com

1-800-606-9623 

Download our complete 20-page 
Better Design Guide.  A step-by-step plan 
to help everyone make less mistakes and 
stay fraud smart. 

Consumers expect more convenience via your web site, 
blog, social media, email & messaging apps. Increasing 
your fraud prevention resources will create more 
engagement and help  you with evolving consumer 
expectations.

People can be the unsung heroes of cyber security if 
you put people-centric thinking at the heart of fraud 
awareness. There is a huge opportunity to engage 
everyone to prevent fraud if organizations work 
closer with their customers, members and community.

 




